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1. IlosicHuTEeIbHAA 3aIIUCKA

1.1. lean u 3agau JAUCHUILIHHDI
[lens qucuummMHbL: GOPMHUPOBAHKE Y CTYJEHTOB TEOPETHIECKUX MPEACTABICHUN M IPAKTHIECKHUX
HABBIKOB 110 CO3/IaHHUI0, Pa3padoTKe, MIAHUPOBAHUIO U YIIPABICHUIO OPEHIOM TEPPUTOPHUH.
3agayu JUCHUTLIHHBI :

1) IToaroToBKa K TBOPYECKON AEATENBHOCTH B 00JaCTH KOHCTPYHPOBAHHS HMHUJIKA TEPPUTOPHUH,
rOpOIOB WJIM OOBEKTOB 110 CO3JaHNI0 MH(POPMALIMOHHBIX TTOBOIOB JUISI TPOAYKTOB B chepe Typu3ma

2) NOATOTOBKA K IIPOEKTHOM JEATENLHOCTH B 00IACTH pa3pabOTKU U PeaIn3aliu IPOEKTOB
JIeATETLHOCTH TYPUCTCKOTO MPEAIPUITHS;

3) IOATOTOBKA BBINYCKHUKOB K OPraHM3allMOHHO-YIIPABIEHYECKOH JAEATENBHOCTH B 00JIACTH TypPU3MA.

JII/ICIII/IHJ'H/IHa PCAIN3YCTCA HA MHOCTPAHHOM S3BIKE.

1.2. Hepeqem) INIAHUPYEMBIX PE3yJabTaTOB Oﬁy‘le}[l/lﬂ o TMCHMIIVIMHE, COOTHECCHHBIX C
HHIUKATOPpaAMH JOCTHKCHUSA KOMIIeTeHIIN it

Komnerenuus
(Kol ¥ HAMEHOBAHUE)

HNuaukaropsl
KOMIIeTeHIIU I
(Ko ¥ HAMMCHOBAHUE)

PesyabTaThl 00y4yeHus1

1IK-2 Braoenue 1IK-2.1 IIpumensem 3Hame: KOHYyenyuu mypucmckoco
CNOCOOHOCMBIO cospemeHHble Memoobl U npeonpusimus, NPUHYUNsL paspadomxu
dopmynuposamsp MexHon02UU aghgpexmuenoii cmpamezuu u
KOHYEnyuio mypucmeckoz20 | npoekmuposanusl @opmuposanus akmueHoOU NOIUMUKU
npeonpusmus, oesmenbHOCMU OYEHKU PUCKO8 NPeOnpusimusl
paszpabamuleams MYPUCICKO20 NPEONPUAMUSL | MYPUCICKOU UHOYCIMPUU HA OCHOBE
aghexmusnyro KOHYenyuu 2eobpeHounea meppumoputi

cmpamezuio u
Gopmuposame akmusHyo
NONUMUKY OYEHKU PUCKOB
npeonpusimusi mypucmckoil
unoycmpuu

Ymems: npumensimo cospemennvie
Memoobl U MeXHON02UU
NPOEKMUpPOBAHUsL OesIMelbHOCMU
MypUCmcKo20 npeonpusmus
Braoemuw: nasvixamu npumenenus
COBPEMEHHBIX MeMO008 U MeXHOI02Ul
NPOEKMUpPOBAHUsL OesIMelbHOCMU
MYpUCMCKO20 NPeonpusimus

1IK-2.2 [Ipumensem
coepemeHHble MexXHON02UU
OKA3aHUs YCiy2 8
Op2aHU3AYUAX MYPUCMCKOU
chepwvi, omseyarouux
mpebo8arHusIm
nompebumeneti N0 CPOKAM,
yeHe U ypOBHIO Kauyecmeda
00CYHCUBAHUSA, A MAKIHCE
mpebosaHusIm

3nams: KOHYenyuu Mypucmcko2o
npeonpusimusi, NPUHYUNbL Pa3padomKu
aghgpexmuenoii cmpameauu u
popmuposanusi akmMusHoOU NOJUMUKU
OYEHKU PUCKO8 NPeOnpusimusi
MYPUCMCKOU UHOYCIMPULU HA OCHOBE
KOHYenyuu eeobpeHOUuHea meppumopuil
Ymems: npumensimo cospemenvie
MEXHON02UU OKA3AHUSL YCIIYe 8
OP2aHU3AYUSX MYPUCTICKOTL Cghepbl,




bezonacnocmu omeeyarouux mpeboeaHusm
nompebumenet no CPOKAM, YeHe U
VPOBHIO Kauecmea 00CIYHCUBAHUSL, d
makoice mpebosanusim 6e30nacHocmu
Braoems: nasvikamu npumernenus
COBPEMEHHBIX MEXHOI02UT OKA3AHUS
Yeaye 6 Op2anu3ayuax mypucmcKo
cghepwvl, omseuarouux mpebosaHusM
nompebumeneti N0 CPOKAM, YeHe U
VPOBHIO Kauecmea 0OCIYICUBAHUSL,
makaice mpebosanusm 6e30nacHocmu

1.3. MecTo mucuMniMHbI B CTPYKTYpe 00pa3oBaTeIbHOM NPOrpaMMbl

HucuumnuHa (Mo0ynb) «['eoOpeHAuHT TeppuTOopuii (Ha AHTIUHCKOM SI3BIKE)» OTHOCHUTCSA K
4acTH, (OpPMUPYEMOM yYaCTHHUKAMH OOpa30BaTEIbHBIX OTHONICHWUH OJIOKa TUCIUILIMH Y4eOHOTO
TIaHA.

Jlnst  ocBOEHWs AWCIUIUIMHBI  (MOOYV/is) HEOOXOAWMMBI 3HAHMS, YMEHUS U BIAJICHHUS,
c(hOpMHUPOBAHHBIE B XOJI€ MU3YYCHHUS CIEAYIOUINX TUCIUIUIMH U MPOXOXKIACHUS MPAKTUK: MHPOBBIC
KyJIbTYPHO-UCTOPHUECKHE U TYPHUCTCKHE pecypchl, PBHIHOK HAIlMOHAIBHOTO M MEXAYHapOIHOIO
Typu3Ma.

B pesynbrare ocBOEHUS MUCHMIUIMHBI (M00Y/s) GOPMUPYIOTCS 3HAHUWS, YMEHUS W BIIAJICHHSI,
HEOOXOMUMBIC  JUIS  M3YYCHHS  CIEAYIOIUX  JUCHUIUIMH W TPOXOXACHUS  IMPAKTHUK:
[IpennpuHUMATENTLCTBO W WHHOBALIMM B WHAYCTPUU TypU3Ma U TOCTEIPUUMCTBA, MapKeTHHI B
WHAYCTPHH TypU3Ma .

2. CTpyKTYypa AMCUHUIIIMHBI
O6m1ast TpyA0€MKOCTh TUCIMIUIUHBI COCTAaBISIET 3 3.€., 108 akamemuyeckux yaca (0OB).

CTpyKTypa IHCUMILIMHBI JIS 04HOI opMbI 00yUeHMsI

O0beM IUCHUIUIMHBI B (OpME KOHTAKTHOW pa0oThl OOydYarOImMUXCS C MeJarorm4yecKuMu
paboTHUKaMU W (WJIM) JUIAMH, TPUBJICKAEMBIMU K peaju3alr 00pa30BaTeIIbHOW MPOrpaMMbl Ha
MHBIX YCIOBHSX, P MIPOBEACHNN YUSOHBIX 3aHATHI:

Cemectp | Tum yueOHBIX 3aHATHIA KonuuectBo
4acoB
7 Jlekumu -
7 IIpakTHueckue 3aHsATHS 42
Bcero: 42

O6beM AUCUUITUHBI (MOYJIs1) B pOpME CAMOCTOSITEIbHON PaboThl 00YYAIOIIUXCS COCTABIISIET
48 akajgeMuIecKux yaca(oB).

3. Conepxanme M CHUILTHHBI

No Haumenoeanue pazoena Cooepacanue
OUCUUNIUHDL
1. Tema 1. Teopernueckue [Tonsatue TepputopuagbHoOro Openaa. TeppuropuaibHbIi
aCIEKTBI OpeHnuHT U ero (yHKIHH. Micropudeckoe pa3BuTHe




TEPPUTOPUAIIBLHOTO
bpennnnra

(Theoretical aspects of
territorial
Branding)

TEPPUTOPUATBHOTO OpeHauHra. TeppuTopuanbHblii OpeHIUHT U
TEPPUTOPUATBHBI MApPKETUHT. BpeH ] TEPPUTOPHU 1 UMUK
TEPPUTOPHU.

The concept of a territorial brand. Territorial branding and its
functions. Historical development of territorial branding. Territorial
branding and territorial marketing. Brand of the territory and image

of the territory.

Tema 2. Bunpe! u
CTpYKTypa
TEPPUTOPUATBHBIX
OpeHI0B

(Types and structure of

territorial brands)

[Toaxone! Kk KMaccuUKaIy TePPUTOPUATHHBIX OPEHIIOB.
[Tpumeps! TeppuTOpHATIBHBIX OpeH10B. CTpyKTypa
TEPPUTOPUATBHOTO OpeHa.

Approaches to the classification of territorial brands. Examples of

local brands. Territorial brand structure.

Tema 3. OCHOBHBIE DTAIIBI
OpeHANHTa TePPUTOPHIA
(The main stages of

territory branding)

Pa3zpaboTka MapkeTHHTOBOM cTpateruu (1eeonpeeieHHe,
CEerMEHTUPOBaHUE, UICHTU(PHUKAIIHS [IEJIEBBIX ayAUTOPUH, UX
XapaKTEPUCTHK U (PAaKTOPOB MPUBIICKATSILHOCTH TEPPUTOPUU JIJIS
Hux). [lo3unmonnpoBanre (aHaIn3 NOTEHIMAa Ui OpeHInHTa
TEPPUTOPUH U PA3BUTHS OPEH/IA, BHISBICHUE JIMMUTUPYIONTUX
(hakTOpOB, aHAHM3 TTO3UITMOHUPOBaHUs TeppuTopun B CMU,
W3yYeHUE BOCTIPUSTHS TEPPUTOPUN BHYTPEHHUMH U BHEITHUMH
LIEJIEBBIMU Ay TUTOPUSMH, aHAINU3 KOHKYPEHTHOH CpeJibl,
pa3paboTka KoHIenun OpeHaa). PaspaboTka kpeaTHBHOM
cTpareruu (pa3paboTka OCHOBHOTO KOMMYHHUKAITMOHHOTO
coobmieHust OpeHaa, pazpadoTka BU3yallbHOTO 00pasa OpeHna,
U3y4eHHUe BOCTIPUATHS JOTOTHIIA, I€BU3a WU JIO3YHIa LIEJIEBBIMH
ayuTopusiMu, pazpabotka brand-book). Pazpaborka menuiiHoi
cTpaTeruu (BHIOOp KaHAJIOB KOMMYHUKAIIMH, MeIUATNIAHUPOBAHNE
U peKjiama, BBIOOp PEKIIaMHBIX HOCHTENeH 1o kaxaomy CMU,
TUTAHUPOBAHKE TANIOB PEKJIAMHON KaMITaHUW BO BPEMEHH ).
[IpoekTHOE KOHCYIBTUPOBAHUE.

Development of a marketing strategy (target setting, segmentation,
identification of target audiences, their characteristics and factors
of attractiveness of the territory for them). Positioning (analysis of
the potential for territory branding and brand development,

identification of limiting factors, analysis of territory positioning in




the media, study of the perception of the territory by internal and
external target audiences, analysis of the competitive environment,
development of a brand concept). Development of a creative
strategy (development of the main communication message of the
brand, development of a visual image of the brand, study of the
perception of the logo, motto or slogan by target audiences,
development of a brand-book). Development of a media strategy
(selection of communication channels, media planning and
advertising, selection of advertising media for each media,

planning the stages of an advertising campaign in time).

Tema 4. CyOneKTsl
TEPPUTOPUATBHOTO
OpeHanHra

(Subjects of territorial

branding)

Ponb anMuHMCTpanuii, MyHHIIUTIAJIUTETOB B CHCTEME
TEPPUTOPUATBHOTO OpeHauHra. Oprabl, peryaupyromune
WHBECTULIMOHHYIO JIESATEILHOCTh TEPPUTOPUI, OTBETCTBEHHBIE 32
CBSI3U C OOIIIECTBEHHOCTHIO, 32 SKOHOMUYECKOE Pa3BUTHE, TYPU3M,
BHEIITHEAKOHOMHYECKYIO ESATEITLHOCTh U MEXKYHAPOIHOC
corpynuaudectBo. Pors CMU 1 00111eCTBEHHBIX OpraHU3aIlii B
CHCTEME TePPUTOPHATBHOTO OpeHauHTra. bru3Hec-CTpyKTypHI,
CTIIOPTUBHBIC, KYJIbTYPHBIC, HAYYHBIC 1 00pa30BaTeIIbHbIC
yupexaeHus. JKutenu TeppuTopun Kak cyObeKThI
TEPPUTOPUATBHOTO OpPEHIMHTA.

The role of administrations, municipalities in the system of
territorial branding. Bodies regulating the investment activity of the
territories, responsible for public relations, economic development,
tourism, foreign economic activity and international cooperation.
The role of mass media and public organizations in the system of
territorial branding. Business structures, sports, cultural, scientific
and educational institutions. Residents of the territory as subjects of

territorial branding.

Tema 5. Ocobennoctu
HPOJIBYKEHHS
TEPPUTOPUU KaK €JHHOTO
Openaa

(Features of promoting

the territory as a single

CuMBOIMYECKHE HHCTPYMEHTHI BO3JICHCTBUS Ha TOTPEOUTENEH
OpeH1a TeppUTOPHH (CO3/IaHUE STUHOTO CTHIISI M Th3aiiHa
OCHOBHBIX aTpUOYTOB TEPPUTOPHH, BBIITYCK pEKIaMHO-
MH(POPMALIMOHHOM U CYBEHUPHOM MPOAYKIUH, CO3/IaHUE
ounmansHOro ABYA3BIYHOTO MHTEpHET-TTOpTANIa TEPPUTOPHH).

PeksiaMHble HHCTPYMEHTBI IPOABUKEHUS OpeH1a




brand)

(pactpocTpaneHre HHGOPMAITUH C TIOMOIIBIO0 PEKIIAMBI,
(dbopMHpOBaHKE WU MOAEPKAHUE HHTEPECa K TEPPUTOPHUH U €€
MIPOJIBIKEHHE BO BHENIHEH cpene). PR -uHCTpyMEHTHI 1O
MIPOJIBIKEHHIO OpeH1a TeppuTopuu ((hopMUpOBaHHE U
3aKpeIrieHNe MO3UTUBHOTO UMUKA PYKOBOAUTEINS TEPPUTOPUH;
aKTyaJIu3anus UCTOPUIECKHUX JIMTYHOCTEH, C KOTOPBIMH TEPPUTOPHUS
ACCOIMHPYETCS; OpraHU3aIMs COOBITUI U CIICIIHATBHBIX
MEpOTPUATHIA (KOHKYPCHI, BRICTaBKH, ()eCTUBAIH, KOH(PEPECHIINH,
CIIOPTHBHBIC MEPOIIPUSTHS); BBIXOJ TEPPUTOPHH Ha (heiepaibHbIN
Y MEKIYHApOJIHBIA YPOBEHB C MPEICTABICHUEM €T0 TOCTH)KECHUH,
pa3BUTHE U MPOIBMKCHUE MECTHBIX OPEH/IOB TOBAPOB H YCIIYT;
COTPYZHUYECTBO C JAPYTUMH PETHOHAMH U TEPPUTOPHSIMH,
COBMECTHBIE MEXPErHOHAIbHBIE MEPOIIPUATHUS U TPOCKTHI.
Symbolic tools for influencing consumers of the brand of the
territory (creating a unified style and design of the main attributes
of the territory, issuing promotional and informational and souvenir
products, creating an official bilingual Internet portal of the
territory). Advertising tools for brand promotion (dissemination of
information through advertising, formation or maintenance of
interest in the territory and its promotion in the external
environment).

PR tools to promote the brand of the territory (formation and
consolidation of a positive image of the head of the territory;
actualization of historical figures with whom the territory is
associated; organization of events and special events (competitions,
exhibitions, festivals, conferences, sports events); entry of the
territory to the federal and international level with the presentation
of his achievements, the development and promotion of local
brands of goods and services, cooperation with other regions and

territories, joint interregional events and projects.

Tema 6. Typuctckuii
OpeH/] TepPPUTOPUU U €TO
BH/IBI

(Tourist brand of the

Knaccudukanus Bunos typusma. Typuctuueckuil moreHuuan u
TypucTHYecKast UHPACTPYKTypa Kak (pakTOpPbI MOBBILICHUS
TYPUCTUYECKOM MPUBJIEKATEIIBHOCTH PETMOHA. TEeXHOIOTUH

IIOBBIIIICHUA TypI/ICTI/ILICCKOI\/’I IIPUBJICKATCIIBHOCTU PETHUOHA. BI/I)II)I




territory and its types)

TypuUCTHYEeCKHX OpeH10B. OTBIT CO3aHUs TYPHUCTUUYECKUX
OpennoB B Poccun u 3a pyOGesxom.

Classification of types of tourism. Tourism potential and tourism
infrastructure as factors for increasing the tourist attractiveness of
the region. Technologies for increasing the tourist attractiveness of
the region. Types of travel brands. Experience in creating tourist

brands in Russia and abroad.

7 Tema 7. PasButue tepputopuansHoro Openaunra B Poccun. OcobenHocti
TeppurtopuanbHbIit co3llaHust HaroHanbHOro Openaa Poccuun. Cocrapisitoniye openia
Openaunr B Poccun Poccun. TexHonoruu npoaBuKeHUsl TEPPUTOPUATIBLHOTO OpeHaa
(Territorial Poccun Ha BHYTpEHHEM U BHEIIHEM PBIHKE.
branding in Russia) Development of territorial branding in Russia. Features of creating

a national brand of Russia. Components of the Russian brand.
Technologies for promoting the territorial brand of Russia in the
domestic and foreign markets.

8 Tema 8. OcobenHoctu u OcobeHnoctu pernoHanbHOro 6penaunra B Poccun. @akTopbl
poOIEMBI (dbopMHUpOBaHUS PETHOHAIBHBIX OpeH0B. ONBIT CO3AaHUs
PETHOHAIBHOTO pernoHanbHbBIX OpeHoB B Poccun. [IpoGieMbr pernoHanbHOTO
Opennunra B Poccun Opennunra B Poccum.

(Features and problems | Features of regional branding in Russia. Factors in the formation of
of regional branding in | regional brands. Experience in creating regional brands in Russia.
Russia) Problems of regional branding in Russia.

10 | Urorosas popma DK3aMeH

KOHTPOJIS Examination
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4. Educational technologies

Various educational technologies are used to conduct training sessions in the discipline. To
organize the educational process, e-learning and (or) distance learning technologies can be used.

5. Learning outcomes assessment

5.1 Grading system

Form of control Max. number of points
For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
8935—_91 400 Excellent g

68 — 82 Good passed C

gg : gz Acceptable g

30__14919 Unpublishable unpassed IEX

5.1 Ceriteria for grading by course

Points/
ECTS
Scale

Course score

Criteria for evaluating learning outcomes in the cource

100-83/
A,B

Excellent /
passed

Exhibited to the student, if he has deeply and firmly mastered the theoretical and
practical material, he can demonstrate this in the classroom and during the intermediate
certification.

The student exhaustively and logically expounds the educational material, knows how
to link theory with practice, copes with solving problems of a professional orientation
of a high level of complexity, and correctly substantiates the decisions made.

Freely oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
The competencies assigned to the discipline are formed at the “high” level.

82-68/

Good /
passed

Exhibited to the student if he knows the theoretical and practical material, competently
and essentially presents it in the classroom and during the intermediate certification,
without allowing significant inaccuracies.

The student correctly applies the theoretical provisions in solving practical problems of
a professional orientation of different levels of complexity, possesses the skills and
techniques necessary for this.

Sufficiently well oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
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Points/ Course score | Criteria for evaluating learning outcomes in the cource
ECTS
Scale

The competencies assigned to the discipline are formed at the “good” level.

67-50/ Acceptable / | Exhibited to the student, if he knows the basic level of theoretical and practical

D,E passed material, makes some mistakes when presenting it in the classroom and during the
intermediate certification.

The student experiences certain difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, possesses the basic skills and techniques necessary for this.

Demonstrates a sufficient level of knowledge of educational literature on the discipline.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

The competencies assigned to the discipline are formed at the “sufficient” level.

49-0/ Unpublishabl Exposed to the student if he does not know the theoretical and practical material at the
F,FX e / unpassed basic level, makes gross mistakes in presenting it in the classroom and during the
intermediate certification.

The student experiences serious difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, does not possess the skills and techniques necessary for this.

Demonstrates fragmentary knowledge of educational literature on the discipline.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

Competences at the “sufficient” level, assigned to the discipline, have not been formed.

6. ASSESSMENT STRATEGIES AND METHODS

List of questions, tasks, topics for preparation for the current control:
Option 1

What elements make up the territory brand architecture?

What is the specificity of communications for a territorial brand?
Option 2

Give a description of the content of the territory brand audit, its order
holding.

What are the main requirements for the development of territory logos.
Option 3

What Internet marketing technologies are used in territorial branding?
What are the main methods and means of promotion used in territorial branding?
Option 4

How is the territorial brand identity formed?

List the brand values in relation to the territory.

Option 5

What is the role of the media in promoting a territorial brand?

What is the role of PR communications for brand promotion?

Option 6

What is the role and practical significance of brand ratings?

Describe the brand strategy development algorithm.

Option 7

What means and methods are used to promote the brands of territories?
Give examples of attracting opinion leaders to promote brands.
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List of questions, tasks, topics for preparation for the current control:
1. Territorial branding concept by S. Anholt
2.F Kotler on the essence and objectives of territory branding
3. The specifics of state branding
4. Features of region branding
5. Specifics of city branding
6. Impact of global contexts on geobranding
7. Main directions of geo-branding
8. Methods of working with residents of the territory as subjects of geobranding
9.Business community as a factor in territory branding
10.Global city theory
11. Information city theory
12. G. Simmel on city life
13. C. Landry's creative city concept
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
16. Humanitarian geography as an approach to territory branding
17. The concept and structure of the ideological platform of the geobrand
18. The structure of communications when promoting a geobrand
19.Product Placement as a geobrand promotion tool
20.French School of Geobranding
21. Cultural heritage in geobranding narrative practices
22. Experience in promoting cities or regions of Russia (optional, except for Myshkin)
23. Significance of global events as a means of promoting territories
24. Geobranding: concept, essence, history of formation
25. Creative industries as an approach to the promotion of territories
26. Place of Origin as a Geobranding Direction
27. Tourism in the context of geo-branding
28. Artistic artifacts as a geobranding resource
29. Theory of the city G. Simmel
30.PR events as a tool for territory branding

7. COURSE MATERIALS
7.1 List of sources and literature

Literature

Main

Vasilyeva, Z. A. Management of the efficiency of innovative development of municipal
territories [Electronic resource] : Monograph / Z. A. Vasilyeva, T. P. Likhacheva. - Krasnoyarsk:
Siberian Federal University, 2010. - 144 c. - http://znanium.com/bookread.php?book=442034

Institute of Special Economic Zones in the Russian Federation: Financial, Legal and
Organizational and Economic Aspects of Functioning / P.V. Pavlov. - M.: Master: INFRA-M, 2010. -
256 c.: ok3. http://znanium.com/bookread.php?book=198429

Turlai, I. S. Theoretical analysis of the impact of economic integration on attracting foreign
direct investment in the regional economy [Electronic resource] / I. S. Turlai // Regional problems of
economic transformation: materials of the All-Russian scientific and practical conference October 26-



http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
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27, 2010 / ISEI DSC RAS, DGU, DGSA. - Makhachkala: Science DNC, 2010. - C. 265 - 272. -
http://znanium.com/bookread.php?book=375874

Osipova, E. A. Theory and practice of socio-cultural branding. Value aspects of creating brands
in the social sphere: study guide / E. A. Osipova. - Moscow: SIC INFRA-M, 2015.- 156 c. - ISBN
978-5-16-103661-7. - Tekcr : anexTponnsiit. - URL: https://znanium.com/catalog/product/523512

Additional
Kuzmina, O. G. Brand management: study guide / O. G. Kuzmina. — Moscow : RIOR :

INFRA-M, 2019. — 176 c¢. — (Bsicmee oOpazoBanue: bakamaBpuart). - ISBN 978-5-369-01614-5. -
Texkcer : anextponHsblit. - URL: https://znanium.com/catalog/product/989798

Castells, M. The power of communication: monograph / M. Castells; per. from English. N. M.
Tylevich, A. A. Arkhipova; under scientific ed. A. I. Chernykh; National research University "Higher
School of Economics". - 3rd ed. - Moscow: Ed. house of the Higher School of Economics, 2020.- 594
c. - ISBN 978-5-7598-2029-1. - URL: https://znanium.com/catalog/product/1209260

Sharkov, F. I. Communicology: communication consulting: study guide / F. I. Sharkov. - 2nd
ed., erased. - Moscow: Publishing and Trade Corporation "Dashkov and Co", 2020. — 406 c. - ISBN
978-5-394-03546-3. - URL: https://znanium.com/catalog/product/1093697

Holden, Nigel J. Cross-cultural management. The concept of cognitive management: Proc.
manual for students studying in the direction 521500 "Management" and specialties 350400 "Public
Relations", 350700 "Advertising" / N.J. Holden; Per. from English. ed. prof. B.L. Eremin. - M. :
UNITY-DANA, 2017. — 384 C. ISBN 978-5-238-00886-4. - URL:
https://znanium.com/catalog/product/1028506

Cernatoni, L. Branding. How to create a powerful brand: a textbook for university students
studying in the specialties 080111 "Marketing", 080300 "Commerce", 070801 "Advertising" / Leslie
de Chernatoni, Malcolm McDonald; prev. and trans. from English. B.L. Eremin. - Moscow: UNITY-
DANA, 2017. — 559 c. — ISBN 5-238-00894-5. - URL:
https://znanium.com/catalog/product/1039965

7.2 List of resources of the information and telecommunications network '"Internet".

Scientific and practical journal Corporate imageology / Image and marketing of places -
http://www.ci-journal.ru/journal/01 marketing_mest

Nation  Brands  Index, 2009. - http://www.simonanholt.com/Research/research-
introduction.aspx

Expert community in the field of territory branding - https://www.facebook.com/regionbrand

http://www.gks.ru - Official website of the Federal State Statistics Service of the Russian

Federation

National Electronic Library (NEB) www.rusneb.ru
ELibrary.ru Scientific electronic library www.elibrary.ru
Electronic library Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR


http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
https://znanium.com/catalog/product/989798
https://znanium.com/catalog/product/1209260
https://znanium.com/catalog/product/1093697
https://znanium.com/catalog/product/1028506
https://znanium.com/catalog/product/1039965
http://www.ci-journal.ru/journal/01_marketing_mest
http://www.simonanholt.com/Research/research-introduction.aspx
http://www.simonanholt.com/Research/research-introduction.aspx
https://www.facebook.com/regionbrand
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7.3 IIpodeccuoHaabHbIC 0a3bI JAHHBIX 1 HH(POPMALMOHHO-CIIPABOYHbIE CHCTEMBbI
Joctyn k npodeccuonanbHbIM 6a3am naHHbIX: https://liber.rsuh.ru/ru/bases

WHudopmanroHHbIe CIIPAaBOYHbBIE CUCTEMBI:
1. Koncynsrant I[lnroc
2. Tapanr

8. MaTepuajibHO-TeXHHYECKOe o0ecnevyeHne TUCHUIINHBI

[lpr mpoBeneHUM 3aHATHN WCIIONB3YETCS ayAuTOpHsi, OOOpyIOBaHHAS MPOECKTOPOM JIJIs
oToOpakeHHuss Tpe3eHTanuil. Kpome Toro, mpu mTpoBeAeHUM JEKIUH W MPAKTUYECKUX 3aHATUN
HEOO0XOIMM KOMIIBIOTEp C YCTAHOBIICHHBIM Ha HeM Opay3epoM W MPOTpaMMHBIM OOECTIeYCHUEM ISt
neMoHcTpaiuu npesentanuii (Power Point u nip.).

st camocTosTenbHON paboThl cTyneHTy Heoboxoaum moctyn kK DbC uznmarensctBa «HOpait»
(biblio-online.ru), apxuBy uccienoparenbckux xypHanioB JSTOR, MHB/I Scopus u Web of Science.
[TepconanbHBIE KOMITBIOTEPHI, OCHaIEeHHBbIE omnepanuoHHoi cucremon OC MS Windows (XP u
BhIIIIE), mporpammHubIM obecriedenrem MS Office 2003-2010, noctynom B MHTepHeT uepe3 Opaysep
Google Chrome unmu Opera, 00HOBIJISIEMOM aHTUBUPYCHOM 3amuToit Symantec Endpoint Protection.

[Tonutnyeckas kapta Mupa.

[lepeveHb JMIIEH3NOHHOTO MPOTPAMMHOTO 00eCIeUeHHUSL:

Microsoft Office —JIunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuuensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JInnensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTuniensus Ne 40001512 ot 22.12.2005

MSDN (Microsoft Developer Network , Microsoft Dreamspark

Microsoft Academic Aliance) — JInnen3us Ne 1203794656 ot 01.01.2016

CnpaBouno-npaBoBas cucrema «Koncynbrant [Lnrocy - YuebHast Bepcus 6ecriiaTHast

Abbyy Lingvo — LMRC14000000946409109093 ot 22.01.2010

CocraB mporpaMMHOT0 00€CTIeYeHMS:
1. Windows

2. Microsoft Office

3. Kaspersky Endpoint Security

[TpodeccroHabHBIC TOJTHOTEKCTOBBIE 0a3bI JAHHBIX:

HarmonanwsHas snexktponnas 6ubnuoreka (HOb) www.rusneb.ru
ELibrary.ru Hay4nas snextponHas 6unbnmmnoreka www.elibrary.ru
OnexkrponHas oubanoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

PN R

WNHupopmalinoHHbIE CLIPABOYHBIE CUCTEMBI:
3. Koucynsrant [Lnroc
4. Tapant
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9. O0ecneuenue 00pa3oBaTeIbLHOI0 MPOLECCa IS JHI ¢ OTPAHNYEHHBIMH BO3MOKHOCTSAMU
3A0POBbS U HHBAJIU/I0B

B xonme peanuzanuy JUCHMIUIMHBL HCIOJIB3YIOTCS CIEAYIOLIUE JONOJHUTENbHbIE METOIbI
00y4YeHHs, TEKYIIEro KOHTPOJS YCHEBAEMOCTH M TNPOMEXKYTOYHOM aTTecTalud OO0ydYaroumxcs B
3aBUCUMOCTH OT WX MHJAUBUIYATBHBIX OCOOCHHOCTEH:

® ISl CIIENBbIX M CHAOOBUAALIMX: JEKIMU O(GOPMISIOTCS B BHJE DJICKTPOHHOTO JOKYMEHTa,
JIOCTYITHOTO C TOMOUIbI0 KOMIIBIOTEPA CO CHELHMAIU3UPOBAHHBIM MPOTPAMMHBIM 00€CIIeUeHHEM;
IIMCbMEHHBIE 33JaHMsI BBIINOJHAIOTCA HAa KOMIIBIOTEPE CO CHEHUAIM3HPOBAHHBIM IPOrPaMMHBIM
o0OecriedeHreM WJIH MOTYT OBbITh 3aMEHEHBl YCTHBIM OTBETOM; OOECIEeYMBaeTCs WHIUBUIYaJbHOE
paBHOMepHOe ocBelieHue He MeHee 300 JtOKC; A7 BBIMOJIHEHHS 3aJaHUs MPU HEOOXOJUMOCTH
MIPEIOCTABIIECTCS YBEJIMUMBAIOIIEE YCTPONCTBO; BO3MOMKHO TAaKXKE HCIOJb30BaHWE COOCTBEHHBIX
YBEJIIMYUBAIOLIUX YCTPOUCTB; MUCHbMEHHBIE 3a/laHKsI O()OPMIISIIOTCS YBEIUYSHHBIM MIPU(TOM; 3K3aMeH
1 324€T MPOBOJATCS B YCTHOU (hOpME MIIH BBIMIOJIHAIOTCS B MUCbMEHHOM (pOpMe Ha KOMIBIOTEPE.

® ISl TIOYXUX U cAa0OCHBIIIAMX: JIEKIUH O(GOPMIISIIOTCS B BUJAE 3JEKTPOHHOIO JOKYMEHTa,
aubo  mpenocTaBiseTcs  3BYKOYCWJIMBAIOLIasl — anmaparypa HMHIUBUAYaJbHOTO  IOJIb30BAHMUS;
NUCbMEHHBIE 33JaHUsl BBINOJHAIOTCS HAa KOMIIBIOTEpE B NHUCBMEHHOH (opme; 3K3aMeH U 3a4ér
IIPOBOJASTCS B MUCbMEHHOM (pOpMe Ha KOMIIBIOTEPE; BO3MOYKHO ITPOBEJIEHUE B (POPME TECTUPOBAHMUS.

® ISl JIMI] C HAPYUICHUSMHU OINOPHO-ABUIaTEeNbHOIO ammapaTa: JEeKIUH O(OpMIISIOTCS B BUJE
AIIEKTPOHHOI'O JOKYMEHTa, JOCTYIHOIO C IIOMOIIBI0 KOMIBIOTEPA CO CIEHUAIU3UPOBAHHBIM
IpOrpaMMHBIM ~ OOecrieueHHeM; IHUChbMEHHbIE 3a/laHusl  BBIOJHSIOTCS Ha KOMIBIOTEpE CO
CHEIHATM3UPOBAHHBIM NIPOTPAMMHBIM OOECIIEUeHUEM; dK3aMEeH U 3a4€T MPOBOASTCS B YCTHOU (hopme
WJIN BBIMOJIHSIOTCS B MMCBbMEHHOM (hopMe Ha KOMIIbIOTEpE.

[Ipu HEOOXO0AMMOCTH MPEeTyCMATPUBAETCS YBEJIIMYEHHE BPEMEHU JIJIsl TIOJrOTOBKU OTBETA.

[Tponierypa npoBeaeHHs MPOMEKYTOUHOM aTTecTaluu JUisd 00y4yaroIlUXcsl yCTaHABJIMBAETCS C
y4€TOM UX MHJIUBUIYAJbHBIX NMCUXO(U3NUECKHX 0coOeHHOCTEH. [IpoMexyTouHas aTrectalus MOXKET
IIPOBOAMTHCS B HECKOJIBKO JTAIOB.

[Ipn mnpoBeneHuMu NpOIEAYpbl OLEHUBAHUS pPE3YJIbTAaTOB OOYy4YEHHs IpeaycMaTpuBaeTcs
UCMOJIb30BaHUE TEXHUYECKHX CPEICTB, HEOOXOIUMBIX B CBSI3U C MHAMBHYaJbHBIMH OCOOCHHOCTSIMU
oOydJarmuxcsi. OTU CpeAcTBa MOTYT OBbITb HIPEIOCTAaBIEHbl YHHUBEPCUTETOM, WJIM MOTYT
HCTIOJIb30BaTHCSl COOCTBEHHBIE TEXHUUYECKHE CPEJICTBA.

[IpoBenenue npoueaypsl OLIEHUBAHUS PE3yIbTaTOB OOYyUEHHUS TOMYCKAETCs C MCIOJIb30BaHUEM
TUCTAHIIMOHHBIX 00Pa30BaTEIbHBIX TEXHOIOTUH.

OOecneunBaeTcs AOCTYN K HH(GOPMAIMOHHBIM W OuOmmorpaduyeckuM pecypcam B CETH
WuTepHeT 11t Kaxaoro odydaromierocst B Gopmax, aAanTUPOBAHHBIX K OTPAaHUYEHHUSM UX 3JI0POBbS U
BOCHPUATHS UH(POPMALIUU:

® s CHEembIX W ClHa0OBUASIIMX: B TMe4yaTHOW (opme yBemudeHHbIM mpudToMm, B (opme
3JIEKTPOHHOTO IOKyMEHTa, B (hopme ayauodaiina.

® [IJIsl TITYXHUX U CIa0OoCTBIIIAIINX: B TIeuaTHOU popme, B (hopMe NEKTPOHHOTO JOKYMEHTA.

® i1 00yYaIOMIMXCS ¢ HAPYIICHUSIMA OTIOPHO-JIBUTATEILHOTO armnapaTa: B rme4atHoi (opme, B
(dbopMe FEeKTPOHHOTO AOKyMEHTa, B hopme ayaunodaiina.

Y4eOHble ayIUTOpUU AN BCEX BHUJOB KOHTAKTHOM M CaMOCTOSITENBHON paboThl, HaydyHas
OubimoTeka W WHBIC TOMEIIEHHsS Ui OOYYeHHs OCHAIIEHBl CIEHUAIBHBIM O0OPYIOBaHUEM U
y4eOHBIMU MECTaMH C TEXHUYECKUMHU CPEJICTBAMU O0yUCHUSI:

® IS CJENbIX U CIA0OBUISAIINX: YCTPOMCTBOM JUIsl CKAHUPOBAaHUS U YTEHUs ¢ kKamepoil SARA
CE; nucnineem bpaiinsg PAC Mate 20; npuntepom bpaitng EmBraille ViewPlus;

® ISl TAYXUX W CHA0OCIBIIIANIMX: ABTOMATU3UPOBAHHBIM pPabOYUM MECTOM IS JIIOAEH C
HapyILICHUEM CIyXa U cIabO0CHbIIaNIX; aKyCTUUECKUI YCUIIUTENb U KOJIOHKH;

® i1 OOy4YaroIIMXCSl C HapyLIEHUSMU OIOPHO-ABUIATEIBHOIO armapara: IepeaABHKHBIMHU,
perynupyeMbiMu spronomudeckumu napramMu CH-1; KOMIBbIOTEpHON TEXHUKOH CO CHEIHalbHBIM
POTPaMMHBIM 00€CTICUECHHEM.
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10. MeTtoauyeckue MaTepuabl

10.111;1aHbI ceMMHAPCKUX/ MPAKTHYECKHUX/ JIAOOPATOPHBIX 3aHATHHI
Tema 1. Bunbl u cTpykTypa TEppUTOPUAIBHBIX OPEHIOB

[Tonxone! Kk KnaccuduKay TeppUTOpUATBbHBIX OpeH10B. [IpuMepsl TeppUTOpHATIEHBIX OPEHI0B.
CTpyKTypa TeppUTOpUATIBHOTO OpeHa.

3amanue: HAUTH IpUMep TeppuTopuanbHoro Openzaa. [IpoBectu anamus
Cxema aHanm3a:

Kpartkoe onucanue nmpumepa TeppuTOpUaILHOTO OpeH/Ia.

Llens

3agaun

WHTerpanmoHHelil XapakTep TeppUTOPHAILHOTO OpeHa.
Aynuropuu (KTO BOBJICYEH B KOMMYHHKAIUIO, KaK MTPOSIBIIETCS).
Brisog.

A S

Cnucok nurepaTyphl:
Bacunbena, 3. A. Ynpasnenne 3¢p(HeKTHUBHOCTHI0O HHHOBAIIMOHHOTO Pa3BUTHS MYHUIIMITAIIBHBIX

Tepputopuii [DnexkTpoHHbId pecypc| : Monorpadus / 3. A. BacunweBa, T. II. Jluxauema. -
Kpacnosipck: Cubupckuit benepanbHbIT YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0coOBbIX 3KOHOMHUYECKHX 30H B Poccuiickoii ®enepanuu: (GUHAHCOBO-IIPABOBBIE U
OpTraHU3aI[MOHHO-9KOHOMHYECKHE acrnekThl (QyHukuuonuposanus / I1.B. IlaBnoB. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: 3x3. http://znanium.com/bookread.php?book=198429

Typnaii, 1. C. Teopernmueckuil aHanu3 BO3AECUCTBUA HSKOHOMHUYECKOM MHTErpaluu Ha

NPUBJICUECHHUE MPSAMBIX HHOCTPAHHBIX WHBECTHIIMN B SKOHOMHKY PErHOHOB [DJEKTPOHHBIH pecypc] /
N. C. Typnaii // Peruonansubie mpo0aemMbl TpeoOpa3oBaHusi dKOHOMUKH: MaTepuaisbl Beepoccuiickoi
Hay4YHO-TIpaKkTHYecKor KoH(pepenuun 26-27 oktsaops 2010 roga / UCOU JJHIL PAH, ATY, ATI'CA. -
Maxauxkana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874
OcwumnoBa, E. A. Teopuss u mpakTHKa COIMOKYJIBTYpHOTO OpeHauHTa. [|eHHOCTHBIC acTeKThI
co3nanus OpeHIoB B colmanbHOU chepe : yuedHoe mocodue / E. A. Ocumosa. - MockBa : HUILL
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snektponnsid. - URL:

https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUYECKOE 00SCIICUYCHUE 3aHATHS:

[Ipn npoBencHWHM 3aHATHA WCIONB3YETCS AyAUTOPHS, OOOPYIOBAaHHAS IMPOCKTOPOM JUIS
oToOpakeHUsI Tpe3eHTanmidi. Kpome TOro, mpu NpOBEACHUM JICKIMHA M TMPAKTHUECKUX 3aHITHN
HEO0OXO0 UM KOMITBIOTEP C YCTAHOBJICHHBIM HAa HEM Opay3epoM M MPOTPaMMHBIM OOCCIICUYCHUEM IS
neMoHcTparuu npe3enTanuii (Power Point u ap.).

[lepedeHb TUIIEH3MOHHOTO MPOTPAMMHOT0 00eCIICYCHHMS:

Microsoft Office —JIuuensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIunenzust Ne 1118-1003-5566-8837-8180-7067 ot 2010 T.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JIunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — Jluniensust Ne 40001512 ot 22.12.2005


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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Tema 2. CoBpeMeHHBIE IPECTABICHUS O POJIM TEPPUTOPUAIIBHBIX OPEHIOB.

3azaHue: 03HAKOMUTHCS ¢ PEKOMEHI0OBAaHHOM JINTEPaTypOl M OTBETUTH HA CIEAYIOLIUE BOIIPOCHI JUIs
JTUCKYCCHH:

1. Kaxoe MecTo 1 moueMy 3aHUMAaIOT TEPPUTOPUATILHBIE OPEH bl B TOTOKE COLIMATIBHBIX
KOMMYHHKaIUH?

2. Uem xapaKkTepu3yIOTCs TepPUTOPHATIbHBIE OpEeH IbI?

3. KakoBbI mpo6siemMbl OpeHIUpOBaHHs TEPPUTOPUIA?

4. B uem nposBisieTcst UHTErpallMOHHbBIN MOAX0 K TEPPUTOPUATILHBIM OpeHaam?

Criucok nureparypsbl:
Bacunbesa, 3. A. Ynpasnenue 3¢)(peKTHBHOCTBIO HHHOBALMOHHOTO Pa3BUTHSI MyHHUIIMIIATbHBIX

TeppuTopuil [DnekTpoHHbIM pecypc] : Monorpadus / 3. A. BacumbeBa, T. II. Jluxauema. -
Kpacnosipck: Cubupckuit benepanbHbIiI YHUBEPCHUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0coOBbIX 3KOHOMUYECKHX 30H B Poccuiickoit ®enepanyu: (GrHAHCOBO-IIPABOBBIE U
OpraHU3aIMOHHO-Y)KOHOMHUYECKHE acrekThl (pyHukiumonuposanus / I1.B. IlaBmoB. - M.: Maructp:
HMH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typnaii, WU. C. Teoperuyeckuil aHamu3 BO3ACHCTBUS SKOHOMHUYECKOM HWHTErpallMM Ha

IPUBJICUEHHUE MPSAMBIX MHOCTPAHHBIX MHBECTHLMN B SKOHOMHUKY PErMOHOB [DJIEKTPOHHBIN pecypc] /
W. C. Typmnaii // Peruonanbneie npoOieMsl peoOpa3oBaHus SIKOHOMHUKH: MaTepHaibl Beepoccuiickoit
HaYYHO-TIpaKTHUecKoi KoH(pepeHmu 26-27 oxtsaops 2010 rona / UCOU AHI PAH, AT'Y, AT'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopus u nmpakTHKa COLIMOKYJIBTYPHOTO OpeHauHra. LleHHOCTHBIE acHeKThl
co3nmanus OpeHIOoB B conuainbHON cepe : yueOHoe mocodue / E. A. OcumoBa. - Mocksa : HUIJ
NHOPA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrponHsidi. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHUYECKOE 00eCIIeueHNEe 3aHITHS:

[Ipy mpoBeneHHWM 3aHIATUN HCIIONB3YETCS ayauTOpus, OOOpyAOBaHHAS MPOEKTOPOM JUIs
oToOpaxeHust mpe3eHTanuil. Kpome TOro, mpu mnpoBeleHUM JEKUUH M MNPAKTHUECKUX 3aHITHH
HEO0OXOUM KOMITBIOTEp C YCTAaHOBIECHHBIM Ha HEM Opay3epoM U MPOTrpaMMHBIM OOecTiedeHHeM s
neMoHcTparuu npesentanuii (Power Point u ap.).

[TepeyeHb JIMIIEH3UOHHOTO MPOTPAMMHOT0 00eCIeUeHUs:

Microsoft Office —JIunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIunensusa Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIuner3us Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — Jlunienzus Ne 40001512 ot 22.12.2005

Tema 3. OcHOBHBIE 3Tanbl OpEHINHTA TEPPUTOPHIA

3amanne: 03HAKOMUTHCS ¢ PEKOMEHIOBAHHOM JIUTEPATYPON U OTBETHTH Ha CIIEIYIOIINE BOIPOCHI JUIS
JICKYCCHH:

1. Pa3pab®oTka MapKeTHMHIOBOW CTpaTeruu (LejeonpeieleHue, CerMEHTUPOBaHNE,
UACHTU(PUKALMS LEJIEBbIX ayUTOPUH, UX XapaKTEPUCTHK U (JaKTOPOB MPHUBIIEKATEIILHOCTH
TEPPUTOPUU JJISl HUX).

2. Tlo3unuoHupoBaHue (aHAIMU3 MOTEHIMANA JUIsl OpEHAMHIa TEPPUTOPUHN U pa3BUTHs OpeHaa,
BBISIBIICHHE JJUMUTUPYIOMNX (PaKTOPOB, aHAJIN3 O3UIIMOHUPOBaHUs TeppuTopun B CMU,


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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U3y4eHHe BOCIIPUATHS TEPPUTOPUU BHYTPEHHUMHU U BHEITHUMHU LIEJIEBBIMU ayJUTOPUSMH,
aHaJIN3 KOHKYPEHTHOM CpeJibl, pa3padoTKa KOHIICTIIINH OpeHa).

3. Paspabotka kpeaTHBHOI cTpareruu (pa3paboTka OCHOBHOIO KOMMYHHUKAIIMOHHOTO COOOIICHHS
OpeHna, pa3paboTka BU3yaIbHOTO 00pa3a OpeH/1a, n3ydeHue BOCIPHUATHS JIOTOTHIIA, IEBHU3a
WIIY JIO3YHTa LIE€JIEBBIMH ayIUTOPHAMH, pa3paboTka brand-book).

Cnucok nurepaTyphl:
Bacunbena, 3. A. Ynpasnenne 3¢p(HeKTHBHOCTHI0O HHHOBAITMOHHOTO Pa3BUTHS MYHUIIMITAIBHBIX

Tepputopuii [DnexkTpoHHBId pecypc| : Monorpadus / 3. A. BacunweBa, T. II. Jluxauema. -
Kpacnosipck: Cubupckmuit dbenepanbHbIN YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

HNHcTuTyT 0c00BIX DKOHOMUYECKHX 30H B Poccuiickoit @enepanun: puUHAHCOBO-IPABOBBIC U
OpraHu3alMOHHO-)KOHOMHYECKHE acnekThl ¢yHukuuonuposanus / I1.B. IlaBnoB. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: 3x3. http://znanium.com/bookread.php?book=198429

Typnaii, WU. C. Teoperuueckuil aHanu3 BO3AECUCTBHUA HSKOHOMHUYECKOM MHTErpaluu Ha
MIPHUBJICYCHHUE TPSIMBIX WHOCTPAHHBIX MHBECTHIIMHA B YKOHOMHUKY PETHOHOB [DJIGKTPOHHBIN pecypc] /
N. C. Typnaii // Pernonansubie mpo0aemMbl TpeoOpa3oBaHmsi SKOHOMUKH: MaTepuaibl Beepoccuiickoi
Hay4YHO-TIpaKkTHYecKor KoHpepenuun 26-27 oktsaops 2010 roga / UCOU JJHIL PAH, ATY, AI'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocwunosa, E. A. Teopus u mpakTHKa COLIMOKYJIBTYpPHOTO OpeHauHra. Ll[eHHOCTHBIE aCHEeKTHI
co3laHus OpeHIIOB B COIMaNIbHOUN cdepe : yuebnoe mocodme / E. A. OcumoBa. - Mocksa : HUILJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snexrtponnsid. - URL:

https://znanium.com/catalog/product/523512

MatepuanbHO-TEXHUYECKOE 0OecTieueHIE 3aHsTHS:

[Ipy mpoBeCHWM 3aHITHHA HWCIIOJIB3YETCS ayaUTOpHUs, OOOpYJOBaHHAS MPOCKTOPOM JUIS
oToOpaxkeHHsl mpe3eHTanuii. KpoMme Toro, mpu mpoBeNeHUU JNEKUUHA M TPAKTHUYECKUX 3aHITHHA
HE0OXOIUM KOMITBIOTEP C YCTAaHOBJICHHBIM HAa HEM Opay3epoM W MPOTPaAaMMHBIM OOCCIICUECHUEM IS
nemMoHcTpanuu npe3entanuii (Power Point u ap.).

[lepedeHb TUIIEH3MOHHOTO MMPOTPAMMHOT0 00eCIIeYCHHMS:

Microsoft Office —JIumensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIumenzust Ne 1118-1003-5566-8837-8180-7067 ot 2010 T.

Abbyy Fine Reader — JIuuensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JInnensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTuniensus Ne 40001512 ot 22.12.2005

Tema 4. CyOBbeKThl TEpPUTOPUATHHOTO OpEeHIHTa

3azaHue: 03HAKOMUTBCS ¢ PEKOMEHIOBAaHHOM JINTEPATypPOl U OTBETUTH HA CIEAYIOLIUE BOIIPOCHI IS
JIUCKYCCHH:
1. Posb anMuHUCTpalMi, MyHULIMIIAIUTETOB B CUCTEME TEPPUTOPHATIBHOIO OpEeHIUHTa.
2. Opransl, peryjaupyoume MHBECTULIMOHHYIO €S TEIbHOCTh TEPPUTOPUI, OTBETCTBEHHBIE 3a
CBSI3U C OOLLECTBEHHOCTHIO, 32 SKOHOMUYECKOE pa3BUTHE, TYPH3M, BHEIIHEAKOHOMHUYECKYIO
JIEATEIILHOCTh M MEXKIYHAPOIHOE COTPYIHUUYECTBO.

Criucox nureparypsl:
Bacunbesa, 3. A. Ynpasienue 3 peKTHBHOCTbIO HHHOBAIIMOHHOTO PAa3BUTHSI MyHHUIUIIAIBHBIX

TeppuTopuil [DnekTpoHHbIM pecypc] : Monorpadus / 3. A. BacumbeBa, T. II. Jluxauema. -


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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KpacHospck: Cubupckuit benepanbHbIi YHUBEPCHUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

WuctutyT 0c00BIX SKOHOMHUYECKHUX 30H B Poccuiickoit denepanmu: GUHAHCOBO-TIPABOBBIE U
OpraHU3alMOHHO-3KOHOMHYECKHE acnekThl (QyHukunonuposanus / I1.B. IlaBnoB. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typmait, WM. C. Teopernueckuili aHaau3 BO3JACUCTBUA HSKOHOMHUYECKOW WHTErpalud Ha

IPUBJICUYEHHUE MPSAMBIX MHOCTPAHHBIX MHBECTHLMN B SKOHOMHUKY PErMOHOB [DJIEKTPOHHBIN pecypc] /
U. C. Typmnaii // PernonanbHele npo0ieMsl peoOpa3oBaHUs SKOHOMHUKH: MaTepHuaisl Beepoccuiickoit
Hay4YHO-TIpaKTHUecKoi KoH(pepeHumu 26-27 oxtsaops 2010 rona / UCOU AHIL PAH, AT'Y, AT'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumnoBa, E. A. Teopuss u mpakTHUKa COIMOKYJIBTYpHOTO OpeHauHTa. LIeHHOCTHBIE acTeKThI
co3manus OpeHIOB B colmanbHON cepe : yueOHoe mocodue / E. A. Ocumosa. - Mocksa : HUILL
NHOPA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : »snextponHbii. - URL:
https://znanium.com/catalog/product/523512

MatepuranbHO-TEXHUYECKOE 00€CTIEUEHUE 3aHATHS:

[Ipy npoBeneHUM 3aHATUH HCIOJB3YETCS ayAUTOpHs, OOOpYyIOBaHHAs NPOEKTOPOM s
oToOpaxkeHus1 mpe3eHTanuil. Kpome TOro, npu mnpoBeIeHUM JEKUUH M IPAKTHUECKUX 3aHITHH
HE00XO0/IMM KOMIIbIOTEp C YCTAHOBJICHHBIM Ha HEM Opay3epoM U HpPOTrpaMMHBIM OOecliedeHueM AJIs
neMoHcTparmu npesentanuii (Power Point u nip.).

[TepeyeHb JIMIIEH3UOHHOIO TPOrPAMMHOI0 00eCIeyeHus:

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — Jlunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JInnensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunenzust Ne 40001512 ot 22.12.2005

Tema 5. OcOOEHHOCTHU MPOABIKEHUS TEPPUTOPHH KaK €AMHOTO OpeHaa

3aaHue: 03HAKOMUTBCS C PEKOMEHI0OBAaHHOM JINTEPaTypOl M OTBETUTH Ha CIEAYIOLIUE BOIIPOCHI JUIs
JIMCKYCCHH:

1. CumMBonMYecKre HHCTPYMEHTHI BO3IEHCTBHS Ha MOTpeduTenel OpeHia TeppuTOpHH.

2. CozpmaHuie eMHOTO CTUJIS U U3aiiHa OCHOBHBIX aTPHOYTOB TEPPUTOPHH.

3. Brimyck pekiiaMHO-MH()OPMAITMOHHON U CYBEHHUPHON TPOIYKIIHH.

4. Cozpmanue opuIraIbHOTO MBYS3BIMHOTO HTEpHET-TIOpTaIa TEPPUTOPHH.

Cnucok nuTeparypsi:
Bacunbesa, 3. A. Ynpasnenue 3¢)(peKTHBHOCTBI0O HHHOBALIMOHHOTO Pa3BUTHS MYHHUIIMIIATbHBIX

TeppuTopuil [DnekTpoHHbIH pecypc] : Monorpadus / 3. A. BacumbeBa, T. II. Jluxauema. -
Kpacnosipck: Cubupckuit benepanbHbIN YHUBEPCHUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

HNHcTuTyT 0C00BIX 3KOHOMHMUYECKHX 30H B Poccuiickoit denepannn: prUHAHCOBO-IPABOBHIE U
OpraHU3aIMOHHO-PKOHOMHUYECKHEe acrekThl (pyHukiumonuposanus / I1.B. IlaBmoB. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typmaii, 1. C. Teoperudeckuil aHanu3 BO3AECUCTBUA HSKOHOMHYECKOM MHTErpaluu Ha

IPUBJICUYEHHUE MPSAMBIX MHOCTPAHHBIX MHBECTHLHN B SKOHOMHUKY PErHMOHOB [DJIEKTPOHHBIH pecypc] /
. C. Typnaii / Pernonanbable MPoOIeMbl IPeoOpa30oBaHms YIKOHOMUKH: MaTepuansl Beepoccuiickoit
HayYHO-TIpaKTHUeCcKo KoH(pepeHmu 26-27 oxtssops 2010 rona / UCOU AHI PAH, AT'Y, AT'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
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OcwumnoBa, E. A. Teopuss u mpakTHUKa COLMOKYJIBTYpHOrO OpeHauHTa. LIeHHOCTHBIE acmeKThI
co3manust OpeH/oB B colmanbHOU chepe : yueOHoe mocodue / E. A. Ocumosa. - Mocksa : HUILL
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snektponnsid. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUUYECKOE 00eCTIeYeHUE 3aHATHS:

[lpr mpoBeneHUM 3aHATHN WCIIOJNB3YETCS ayAuTOpHsi, O0OpyIOBaHHAsS MPOECKTOPOM JIJIs
oroOpakeHust mpeseHTanuid. Kpome Toro, mpu mnpoBeAeHUM JEKIMH M TNPAKTHUECKUX 3aHATUN
HEOO0XOIMM KOMIIBIOTEp C YCTAHOBJICHHBIM Ha HeM Opay3epoM W MPOTPaMMHBIM OOECTIeYeHHEM ISt
neMoHcTpanuu npesentanuii (Power Point u nip.).

[lepeveHb JMIIEH3NOHHOTO MPOTPAMMHOTO 00eCIeUeHHUSL:

Microsoft Office —JIunenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIumenzust Ne 1118-1003-5566-8837-8180-7067 ot 2010 T.

Abbyy Fine Reader — JIuuensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — JIunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTuniensus Ne 40001512 ot 22.12.2005

Tema 6. Typucrtckuii Opens; 3apyOeKHbIX TEPPUTOPHIA
3aaHue: 03HAKOMUTbBCS C PEKOMEHIOBAaHHOM JINTEPaTypOi U OTBETUTH Ha CIIEAYIOLINE BOIIPOCHI JIIs
JIUCKYCCHH:

1. Krnaccudukanus BUI0B TypHu3Ma.

2. Typuctuyeckuii MOTEHIMAT U TypUCTUYECKas HHPPACTPYKTYpa Kak (pakTopsl

MTOBBIIICHNS TYPUCTUYECKON IPUBIIEKATEIBHOCTH PErMOHA.

3. TexHonoruu NOBBILIEHUS TyPUCTUUYECKON IPUBIIEKATEILHOCTH PETHOHA.

4. Buabl TypUCTHUECKUX OPEHIOB.

5. OmnbIT co3ganus TypucTHdeckux OpeH 0B B Poccuu 1 3a pyOeskoM.

Cnucok nurepaTyphl:
Bacunbena, 3. A. Ynpasnenne 3¢p(HeKTHUBHOCTHI0O HHHOBAIIMOHHOTO Pa3BUTHS MYHUIIMITAIBHBIX

TeppuTopuil [OnekTpoHHblil pecypc] : Monorpadpus / 3. A. BacuibeBa, T. II. Jluxauesa. -
Kpacnosipck: Cubupckmuit dbenepanbHbIN YHUBEPCHUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0cOoOBbIX 3KOHOMHUYECKHX 30H B Poccwuiickoii ®enepanuu: (UHAHCOBO-IIPABOBBIE U

OpTraHU3aI[MOHHO-OKOHOMHUYECKHe acrnekThl QyHukuunonupoBanus / I1.B. IlaBnoB. - M.: Maructp:
NHO®PA-M, 2010. - 256 c.: k3. http://znanium.com/bookread.php?book=198429

Typnaii, 1. C. Teopernueckuil aHanu3 BO3AECUCTBUA HSKOHOMHUYECKOM MHTErpaluu Ha
MIPHUBJICYCHHUE TIPSIMBIX WHOCTPAHHBIX MHBECTHIIMHA B YKOHOMHUKY PETHOHOB [DJIEKTPOHHBIN pecypc] /
N. C. Typnaii // Peruonansubie mpo0aemMbl TpeoOpa3oBaHmsi SKOHOMUKH: MaTepuaisl Beepoccuiickoi
Hay4YHO-TIpaKkTHYecKkor KoHpepenuuu 26-27 oktsaops 2010 roga / UCOU JJHIL PAH, ATY, ATI'CA. -
Maxauxkana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumnoBa, E. A. Teopuss u mpakTHUKa COIMOKYJIBTYpHOTO OpeHauHTa. [leHHOCTHBIC acTeKThI
co3nanus OpeHIoB B colmanbHOU cepe : yuedHoe mocodbue / E. A. Ocumosa. - MockBa : HUILL
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponnsid. - URL:

https://znanium.com/catalog/product/523512

MatepuanbHO-TEXHUYECKOE 0OecTieueHIE 3aHsTHS:
[Ipu mnpoBeneHUM 3aHATUN HCHONB3YETCS ayIAUTOpHUs, OOOpPYJOBAHHAS MPOECKTOPOM JUIst
oToOpaxxeHus: mpe3eHTanuii. Kpome TOoro, mpu mpoBeleHUU JEKUUH M TPAKTHUECKUX 3aHITHH


https://znanium.com/catalog/product/523512
http://znanium.com/bookread.php?book=442034
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HEO0OXOUM KOMITBLIOTEp C YCTAaHOBICHHBIM HAa HEM Opay3epoM U MPOTPaMMHBIM OOECTICUeHUEM IS
neMoHcTparuu npe3enTaiuii (Power Point u ap.).

[lepeyeHb TUIIEH3MOHHOTO MPOTPAMMHOT0 00eCIIeYCHHS:
Microsoft Office —JIumensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIumensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 T.

Abbyy Fine Reader — JIuniensust Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunensust
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

Tema 7. Teppuropuanbublii OpenauHr B Poccuu

3anaHue: 03HAKOMUTBCS C PEKOMEHIOBAaHHOM JINTEPaTypOl U OTBETUTH Ha CIEAYIOLINE BOIIPOCHI JIIs
JUCKYCCHH:
1. OcobenHoctu u MpoOIEMBI perHOHAIBHOTO OpeHanHra B Poccun
2. OcoOeHocTH pernoHaibHOro Openaunra B Poccun.
3. @axrtopsl HOPMUPOBAHHS PETHOHATBHBIX OpeHI0B. OTBIT CO3/TaHUS PETHOHAILHBIX OPEHIOB B
Poccun.
4. TlpoGnemsl pernoHabHOTO OpeHaANHTa B Poccun

Crucok ureparypsbl:
Bacunbesa, 3. A. Ynpasienue 3¢)(peKTHBHOCTBIO HHHOBALIMOHHOTO Pa3BUTHS MyHHUIIMITIATbHBIX

TeppuTopuil [DnekTpoHHbIM pecypc] : Monorpadus / 3. A. BacumbeBa, T. II. Jluxauema. -
Kpacnosipck: Cubupckuit benepanbHbIiI YHUBEPCHUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

HNHctutyT 0c00BIX 3KOHOMHMUYECKHX 30H B Poccuiickoit dexepanun: pUHAHCOBO-PABOBHIE U
OpraHU3alMOHHO-3KOHOMHYECKHE acnekThl QyHukunonupoBanus / I1.B. ITlanoB. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: 3k3. http://znanium.com/bookread.php?book=198429

Typnmait, WM. C. Teopernueckuili aHaau3 BO3JACUCTBUS DKOHOMHUYECKOW WHTErpalud Ha
IPUBJICUYEHHUE MPSAMBIX MHOCTPAHHBIX MHBECTHLMN B SKOHOMHUKY PErMOHOB [DJIEKTPOHHBIN pecypc] /
W. C. Typmnaii // PernonanbHele mpoOieMsl peoOpa3oBaHs SJKOHOMHUKH: MaTepHuaibl Beepoccuiickoit
Hay4YHO-TIpaKTHUecKoi KoH(pepeHmu 26-27 oxtsaops 2010 rona / UCOU AHI PAH, AT'Y, AT'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumoBa, E. A. Teopuss u mpakTHKa COIMOKYJIBTYpHOTO OpeHauHTa. LIeHHOCTHBIE acTeKTHI

co3nmanus OpeHIOB B couuanbHOM cdepe : yueOHoe mocodue / E. A. OcumoBa. - Mocksa : HUIJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrpoHHsid. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHUYECKOE 00eCIIeUeHNE 3aHITHS:

[Ipu mpoBenaeHHWU 3aHATUNA HCIONB3YETCS ayauTOpus, OOOpYAOBaHHAs MPOEKTOPOM JUIs
oToOpaxeHust mnpe3eHTanuil. Kpome TOro, mpu mnpoBeneHUM JEKUMH M NPAKTHUECKUX 3aHITHH
HEO0OXOJUM KOMITBIOTEp C YCTAaHOBJICHHBIM Ha HEM Opay3epoM U MPOTrpaMMHBIM OOecredeHHeM s
neMoHcTpanuu rpe3enTanuii (Power Point u op.).

[lepeyeHb JIMIIEH3UOHHOTO IPOrPAMMHOI0 00eCIeUeHUs:

Microsoft Office —JIuniensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIuniensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 1.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — Jlunienzus Ne 40001512 ot 22.12.2005



http://znanium.com/bookread.php?book=442034
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10.2 Meroan4eckue peKOMEHIAINH 110 MOATOTOBKE MUCbMEHHBIX padoT

[MucermenHbie paboTHI 1O KypCy (aHAIMTHYECKOE 3a/1aHue, pedepaTUBHBIN JOKIal, MyOImyHoe
BBICTYIUICHHE) BBITIONHSIOTCS Ha JIMCTax Oenoil Oymaru ¢opmara A4 (ctanmaptHas Oymara st
npuntepa). ITons — cBepxy, cHu3y u cnpasa 2,5 cm, ciesa 3 cM. Ilpudt xkenatenbHO UCHONIb30BATh
CTaHIapTHBIN, Oe3 Haceuek (pekomeHayercs rapuutypa Times New Roman), xerns 12, uHTepBan
OJIMHapHbIM, BhIpaBHMBaHUE TeKcTa 1o mupuHe. Homepa ctpanun BHM3Y nocepeanHe. OHU HYKHBI
Be3/le, KpOMe€ IMepBOro (TUTyJIbHOro) nucta. [nsg odopMieHHs CChUIOK HCMONb3YHTe (YHKIUIO
«CHOCKM BHHU3Y CTpaHUILb» B Iporpamme Word.

Kaxnp1il pa3znen paboThl, €Clii OH 3aHMMAaeT HECKOJIBKO CTPAHUII, L[eIeco00pa3Ho HAuWHATh C
HOBOMW cTpaHulpbl. Ecinu pazaen 3aHMMaeT NOJICTPAaHULbl, HOBBIM pa3zesl MOKHO HayaTh Ha TEKyLIEH.
Hazpanust pa3nenoB BbIIEIUTH )KUPHBIM IIPUGTOM, BEIPABHUBATH IO LIEHTPY.

[Tpu BbICTAaBIEHUHN OLIEHOK 32 TEKCT peepaTUBHOIO JOKJIA/1a YUUTHIBAETCS: 00bEM U Ka4eCTBO
IPOBEIECHHON pabOThl ¢ HAYYHOH JMTEPaTypol MO TeMe JIO0KJIaja, COAEpKaHUe M CTUIIb U3JI0XKECHUS
CaMOTO TEKCTa JIOKJIaja, HAJIMYHEe M KAa4eCTBO CIIPaBOYHO-OMOIMOrpaduueckoro ammapara padoTbl
(CCBUIKM Ha MCTOYHUKHU JIOJKHBI ObITH 0opMileHbI B cooTBeTcTBUU € TpeboBanusimu I'OCT P 7.0.5 —
2008), ymeHHe CTyAeHTa aHAJIU3UpOBaThb INPOUYUTAHHOE, CPAaBHUBATh pPa3JIMYHbIE TOYKHM 3pPEHUs Ha

HpO6JlCMy " apryMCeHTHUPOBATH COOCTBEHHOE MHCHHUC, O(pOpMJ'IeHI/Ie pe(bepaTI/IBHOFO JOoKJiaaa.
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[Ipunoxxenue 1. AHHOTaLUA
paboueil mporpaMMsbl AUCLUIIIIHHBL

AHHOTALIMSA PABOYEH NPOT'PAMMBI JIJUCHUILJIAHBI

JucuumuiuHa (Modyav) «'e0OpeHIMHT TeppUTOpHUil (Ha aHTTIMIHCKOM S3bIKE)» pealn3yeTcs Ha
(baxypTeTe BOCTOKOBEICHHS U COITMAIbHO-KOMMYHHKATHBHBIX HayK Kadeapoil KyJIbTypbl MUpa
JIEMOKpaTUH.

Lenv oucyunaunvl: GOpMUPOBAHHE Y CTYICHTOB TEOPETUUECKUX MPEICTABICHUN U MPAKTHUECKUX
HABBIKOB 110 CO3/IaHHUI0, pa3padoTKe, MJIAHUPOBAHUIO U YIIPABJICHUIO OPEHIOM TEPPUTOPHUH.
3aoauu yuebnoi oucyuniunbl:
1) IToAroToBKa K TBOPYECKON AEATENLHOCTH B 00JIACTH KOHCTPYUPOBAHHUS MMHIKA
TEPPUTOPHH, FOPOJIOB HIIM OOBEKTOB MO CO3AaHNI0 HHPOPMALMOHHBIX MOBOJIOB ISl
MPOAYKTOB B chepe Typu3ma
2) MOArOTOBKA K MPOEKTHOM JEATENBHOCTH B 00J1aCTH pa3pabOTKK U PEan3alluy MPOEKTOB
JeSITEIbBHOCTH TYPUCTCKOTO MPEAPUSATHUS;
3) OArOTOBKA BBITYCKHUKOB K OPTaHU3alldOHHO-yIPABICHIECKON IEATENIBHOCTH B 001aCTH
TypHU3Ma.

Jucnuniuza HanpaieHa Ha (POPMHUPOBAHUE CIAEAYIONINX KOMIETEHIIUN:

1IK-2 Bnaoenue cnocobnocmuio ¢hopmynuposams KOHYenYyuio mypucmcko20 npeonpusmus,
paspabamuvléams d¢hghekmusHyo cmpameuto u GopmMuposams AKMUBHYIO NOIUMUKY OYEHKU PUCKOS
npeonpusmus mypucmcKkou uHoycmpuu

1IK-2.1 Ilpumensiem cospemennvie Memoobl U MEXHOI02UU NPOEKMUPOBAHUS 0esIMEeNbHOCHU
MYPUCMCKO20 NPEeOnpUSMUSL

I1IK-2.2 IIpumensiem coépemenHble MEXHOIO02UU OKA3AHUSA YCIVe 8 OP2AHUZAYUAX MYPUCICKOLL cghepbl,
omeeuarowux mpebosaHusm nompeoumerieli N0 CPOKAM, YeHe U YPOBHIO KaueCmaea 00CIYICUBAHUSL,
makaice mpebosanusam 6e30nacHocmu

B pe3ynbrate 0ocBOEHUS AUCUUIUIHHBI (M00Y/15) 00yHarOIIUNACS JOHKEH:

3HaTh: KOHIEIIUU TYPUCTCKOTO MTPEAMIPHUSTHS, TPUHIIAITEI pa3pa0doTku ) (HEKTHBHON CTpaTETHH
1 GOPMHUPOBAHUS AKTHBHOM MOJIMTHKH OIICHKH PUCKOB NPEANPUATHS TYPUCTCKON MHIAYCTPUU Ha
OCHOBE KOHIIETIINH I'e00PSHINHTA TEPPUTOPUI

YMeTh: IPUMEHATh COBPEMEHHBIC METO/IbI U TEXHOJIOIMH TPOCKTHPOBAHUS ICATEIIBHOCTH
TYPUCTCKOTO TPENPUSITHS, TPUMEHITh COBPEMECHHBIE TEXHOJIOTUW OKa3aHUs YCIYT B OPTaHU3AIHSIX
TYPUCTCKOM cepbl, OTBEUAIOIINX TPSOOBAHUAM MOTPEOUTENICH 110 CpOKaM, IIEHEe U YPOBHIO KayecTBa
00CTy)KHUBaHUs, a TaKKe TpeOOBaHUSIM 0€30MacCHOCTH

Brnagers: HaBbIKAMU TPUMEHEHHUST COBPEMEHHBIX METOJIOB M TEXHOJIOTHI MPOSKTHPOBAHHS
JIESITEIIBHOCTH TYPUCTCKOTO NPENPUSITHS, HABBIKAMU IPUMEHEHHUSI COBPEMEHHBIX TEXHOJIOTUN
OKa3aHHUs yCIyT B OpPraHU3aIUsaX TYPUCTCKOM cephl, OTBEUAIOIINX TPEOOBAHUAM IOTPEOUTENICH MO
CpOKaM, IIeHEe U YPOBHIO KauyecTBa O0OCITY )KMBAHMSI, & TAKkKe TPEOOBaHUSAM OE30IMACHOCTH

[To mucrmIuinHEe (MoOy110) IPETyCMOTPEHA MTPOMEKYTOUHAS aTTeCTalus B (hOpMe IK3aMeHd .

OO61ast TpyA0€MKOCTh OCBOEHUS TUCHUIUIMHBI (M0O0YJ/is) COCTAaBNsAET 3 3adeTHbIC CTUHUIIBL.



